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Focus Properties

5 Brian Bingle Retail Strategies has a catalogue of retail
CITY OF City Administrator commercial real estate properties in this market.
bbingle@nixa.com

MiSSOURI
[ ]
AREA ¥ CHAMBER
of COMMERCE

For more information, please contact the Portfolio
Director and/or Retail Development Director listed
on the front of this guide.

P.O. Box 395

715 W. Mt. Vernon
Nixa, MO 65714
417.725.3785 office

nixa.com

Major Employers Demographics

Company Name Employees ° °
Nixa School District 697
Walmart 287
City of Nixa 125 ) .
Diversified - 124 I I I I There’s a lot ofpotentzal here.
Christian Health & Rehabilitation 70
Aire-Master 67
Ample Industries 56
Nixa Hardware 55 . . .
Mercy 52 Average Age Median Household Income Growth Rate DEMOGRAPHIC PROFILE 3 Mile 5 Mile
Bass Pro Shops 47 38 3 $55 596 1 O 07 O/ ) E | KINGSBLRY Radius Radius
Ozark C ity Hospital 45 -
ng;herg”gj:k”' Y hospita P . y . (@] : sf,.";f:f;% i 2015 Estimated Population 25,980 59,425
Accurate Mold & Plastics 24 BRIARWOGCD Daytime Population 21,001 42,362
Price Cutter 19 = Median HH Income $55,154 $59,833
i Number of Households 9,944 22,839
Peer Analysis Davtime Population 54.112 = " DEMOGRAPHIC PROFILE 10 Minute 15 Minute
’ (10 Minute Drive Time) Drive Time Drive Time

5 [ 2015 Estimated Population 54,484 151,363
The Peer Analysis, built by Retail Strategies along with our analytics partner (Tetrad), | Wil Crask —y Daytime Population 54,112 143,186
identifies analogue retail nodes within a similar demographic and retail makeup. The ‘ 1is0ns Lres | Median HH Income $55,596 $47,882
Peer Analysis is derived from a 5 or 10 minute drive time from major comparable Maito | Number of Households 21,739 62,772

SNtor

retail corridors throughout the country. The variables used are population, income,
daytime population, market supply and gross leasable area. The following are retail
areas that most resemble this core city:

Peer Trade Areas

Sherwood, AR 9053 Highway 107
Benton, AR 17309 Interstate 30 S
Pekin, IL 3320 Veterans Dr
Belvidere, IL 2101 Gateway Center Dr
Bartlesville, OK 4000 Se Green Country Rd
Ozark, MO 2004 W Marler Ln

Focus Categories

Children at Home

Retired/Disable persons

Homemakers

Student Populations

Work at Home

Employed

Unemployed

2,812

7,374

5,523

11,232

1,356

24,764

1,051

The top categories for focused growth in the municipality are pulled from a
combination of leakage reports, peer analysis, retail trends and real estate intuition.
Although these are the top categories, Retail Strategies’ efforts are inclusive beyond
the defined list. Let us know how we can help you find a site!

D@

Home
Improvement

Sporting
Goods

Restaurant

Apparel

Follow us! Nl F Y

Highlandville

*Source: STI PopStats

Lauren Turriglio

Portfolio Director

lauren@retailstrategies.com

205.209.4595 office
770.241.0216 cell

Clay Craft

Retail Development Director

ccraft@retailstrategies.com

205.588.6568 office
205.516.3204 cell
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Nixa, Missouri ( )

Major Retail & Restaurants

There’s a lot ofpotentzal here.



